«BrokerageName»
«AgentName», «AgentTitle»  •  License #«LicenseNumber»
«AgentPhone»  •  «AgentEmail»  •  «AgentWebsite»
«OwnerFirstName» «OwnerLastName»			«Date»
«PropertyAddress»
«City», NV «ZipCode»

Dear «OwnerFirstName»,
Every month I put together a one-page report on what is actually happening to home values right here in «SubdivisionName» — what sold, what it sold for, how long it took, and how that compares to the rest of the Las Vegas valley.
I would like to email it to you. That is the whole reason for this letter.
Here is what is in it: every sale in the neighborhood with the actual closed price, not an estimate. The median price and how it moved. Average days on market. How many homes are for sale right now versus a year ago. Plus the valley-wide numbers, because what happens in Summerlin and Henderson shows up here eventually.
No listing pitch. No "is now a good time to sell." Just the numbers, once a month, so you always know what your largest asset is worth.
	Three Ways To Get On The List
1.  Email me at «AgentEmail» with your address in the subject line.
2.  Text or call «AgentPhone» and I will add you while we talk.
3.  Fill out the card on the next page and drop it in the mail — the postage is already paid.



One promise: I will not sell, share, or rent your email address to anybody, ever, and every issue has a one-click unsubscribe at the bottom. Tell me to stop and I stop that day. You have my word on it.
If you would rather keep getting this by mail, that works too — just send the card back and check the box. I am not going anywhere.
Warmly,
«AgentName»
«AgentTitle»  •  «BrokerageName»  •  License #«LicenseNumber»
«AgentPhone»  •  «AgentEmail»
P.S.  «RecentSaleAddress» in the neighborhood just closed at «RecentSalePrice». If you want to know what that means for your place, reply with your address and I will send you the comparison — no strings, no follow-up call unless you ask for one.
Yes — Send Me The Neighborhood Report
«SubdivisionName» Monthly Market Update  •  Free  •  Cancel Anytime
	Your Name
____________________________________________________________
Property Address
____________________________________________________________
Email Address  (please print — this is the one I need)
____________________________________________________________
Phone  (optional)
____________________________________________________________
Giving me your number does not sign you up for texts. If you would like text updates too, check the box below.



	Check What You Want
☐   Email me the monthly «SubdivisionName» report
☐   Add the Las Vegas valley-wide numbers too
☐   Keep sending it by mail instead of email
☐   Send me what my home is worth right now
☐   I agree to receive occasional text messages at the number above about neighborhood market updates. Message and data rates may apply. Reply STOP to opt out at any time.



Signature ______________________________________     Date ______________
Mail this card back — postage is already paid. Or take a photo of it and text it to «AgentPhone».
«AgentName»  •  «AgentTitle»  •  «BrokerageName»  •  License #«LicenseNumber»
«AgentPhone»  •  «AgentEmail»  •  «AgentWebsite»


How To Use This Letter
Instructor notes — do not mail this page

Fill in the merge fields
Every «FieldName» is a mail-merge placeholder. In Word: Mailings → Start Mail Merge → Letters, then Select Recipients and point it at the spreadsheet your title rep gave you. The owner name, property address, city and ZIP come straight off that sheet. Everything starting with «Agent» or «Brokerage» you set once.
Nevada advertising rules apply to this letter
NAC 645.610 requires your brokerage name to appear with prominence in any advertisement, and your license number to appear conspicuously. Both are already placed in this letter — in the letterhead, the signature block, and the footer. Do not delete them to make it look cleaner. Confirm the current requirement and your brokerage's own review process before you mail anything.
Why the letter asks instead of buying
An email address a homeowner writes down for you is worth more than a hundred appended addresses, and it comes with something purchased data never does: permission. That is what makes the newsletter that follows compliant under CAN-SPAM rather than a gamble.
The text-message box is deliberately separate
Consent for email is not consent for texts. Marketing texts to someone who never affirmatively opted in carry statutory damages of $500 to $1,500 per message, so the card asks for that separately, in writing, with an opt-out instruction. Keep the signed cards — the signature and date are your proof. Scan them and keep the scans.
Then actually send the newsletter
This letter makes a promise: one page, every month, mostly numbers, no pitch. A farm dies faster from a broken promise than from no letter at all. Pick your send date for all twelve months before you mail the first letter.

	Merge fields used in this document:  OwnerFirstName, OwnerLastName, PropertyAddress, City, ZipCode, SubdivisionName, RecentSaleAddress, RecentSalePrice, Date, AgentName, AgentTitle, AgentPhone, AgentEmail, AgentWebsite, LicenseNumber, BrokerageName, BrokerageAddress



